
FRANCE | DANONE
BOSS TO SIT ON
CARREFOUR HEALTHY
FOOD BOARD
The chief executive of
Danone, Emmanuel Faber,
will sit on a food advisory
committee established by
Carrefour, as the retailer
seeks to increase its
organic and sustainable
product ranges.

POLAND | SPAR
POLSKA SEES
TURNOVER INCREASE
Spar Polska, the Polish
arm of Spar International,
has posted a 15% increase
in turnover to PLN 550 mil-
lion in the first half of its
financial year. This is up
from PLN 483 million for
the same period last year,
according to reports.

UK | TESCO UNVEILS
'RECYCLED PLASTIC' CAR
PARK
A Tesco Extra car park in
Dumfries in the UK has been
resurfaced with recycled
plastic. The material used is
equivalent to the weight of
225,000 plastic carrier bags.
The project was carried out
with  'plastic road' supplier
MacRebur.

RUSSIA | LENTA POSTS
SALES GAINS
Lenta has posted a 4.8%
increase in like-for-like
sales in the first half of its
financial year, posting sales
of RUB 193.2 billion ( 2.43
billion) for the period. The
retailer said that its average
basket size rose by 3.7%,
while like-for-like traffic
growth was up by 1.1%.
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Matt Winton has left the Smiley
Company to set up Licensing
Communications, a marketing
agency that focuses on brands and
businesses positioned in the food
and beverage industries. The digi-
tally-focused agency will leverage
an extensive talent pool of design-
ers, creatives and developers to
help businesses get more from
their marketing budgets and help
increase sales across all channels. 

Speaking about the new project,
Winton said, “There are not many
brands in the space that have the
structure, resources and contacts to
take their marketing really seriously.

That’s really where Licensing
Communications can help, by provid-
ing a turnkey marketing solution for
businesses at a fraction of the cost of
resourcing an in-house team.”

For further information on
Licensing Communications, contact
Matt licensingcommunications.com

Former Smiley Exec Launches
Specialist Marketing Agency

EUROPE

Arneg is proud to introduce
Daytona, a very special piece of fur-
niture in its collection, which has
been developed in response to the
growing demand for flexible furni-
ture that is able to adapt to modern,
ever-changing display needs. 

Daytona combines the typical
features of semi-vertical refriger-
ated counters and islands to create
a completely new type of patented
cabinet, unlike anything else on
the market. 
� Maximum visibility, even from afar.
� Total material transparency and
complete absence of shadow zones.

� High loading capacity in a 
compact space.
� Perfectly integrated head-case.
� Easy matching and multiplexing.

Thanks to its unique design,
Daytona can also be used as a take-
away counter, in order to drive first-
sight purchasing. For more infor-
mation, visit www.arneg.it.

Daytona: The Perfect
Cabinet To Get Noticed

ITALY

Kaufland Removes Unilever
Products From Shelves

Retailer Kaufland has announced it
removed around 480 Unilever
SKUs from its shelves in Germany
in September, in a pricing dispute
that echoes the spat between
Edeka and Nestlé earlier this year.

The retailer, which is part of the
Schwarz Group, removed products
under brands including Knorr,
Bertolli, Ben & Jerry's, Magnum,
Domestos, Dove and many more.

In addition to Germany,
Kaufland's operations in Poland,
Croatia, Romania, Bulgaria, Czech
Republic and Slovakia also took
steps to freeze orders of some
Unilever products, according to
trade publication Rundschau für
den Lebensmittelhandel.

A statement issued by Kaufland
said that while the two businesses
had 'built up a good relationship
over several decades' the FMCG
giant had 'drastically increased
purchasing prices for Kaufland in
the short term, and Kaufland has
not accepted this'.

GERMANY

Slovenian retailer Mercator Group
has more than doubled its operat-
ing profit in the first half of 2018,
with profit reaching 16.9 million.
Retail revenues increased by 6.6%,
compared to the same period last
year, while EBITDA amounted to

48.1 million, which is 14.6% more
than that accrued in the same
period in the previous year. Net
profit reached 1.5 million, com-
pared to a loss of 4.6 million in
the same period last year.

The parent company of the group,
Poslovni Sistem Mercator, closed
the half-year with a net profit of

9.3 million. A new 'action plan',
which included the renovation of
shops and improved competitive-
ness of services, yielded positive

results in Mercator's core retail
business, the group said.

Slovenia, where the group
recorded a 0.8% growth in rev-
enues, and Serbia, where retail
sales revenue grew by 1.1% year
on year, remain the most impor-
tant markets for the operations of
Mercator Group.

Slovenia’s Mercator Group
Sees Profits Double In H1

SLOVENIA


